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Background
Scott & Company, Inc. SCOTT & CO

Focus at the nexus of health care,
business and technology

Work with healthcare systems,
philanthropic institutions, med device

firms, pharma, retailers and technology

firms entering the healthcare arena.

Provide strategic and business planning,

financial and technology forecasting as
providers consider new delivery models
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Leamingcobjectives ofithisssession

1. Understand the Web 2.0 concepts and
how to use them, while considering risks
and rewards

2. Learn from other healthcare systems on
how to leverage these tools to meet
different goals

3. ldentify opportunities within the context
of creating new womeHrocused programs




Web 20

A second generation of internebased electronic tools to
enhance communication, support collaboration, and
enable users to build and engage in networks

Health 210

Social media, telemedicine, personal health records,
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patient, provider, community engagement

T Dialogue between and among
Individuals

T A decentralized sharing of thoughts

T Shift from controlled broadcast to
user driven conversation




